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· Blum is presented with award for interzum 2021 trade fair format
· “Blum Connects” wins German Brand Award
· Prize for the Blum brand experience

Award for interactive trade show format by Blum
Vorarlberg fittings specialist wins prize for “Blum Connects”
Hoechst, Austria, xy. June 2022 Blum wins coveted German Brand Award for “Blum Connects”, an interactive format developed specially for interzum 2021. The international trendsetting fair for manufacturers of the furniture industry was a solely virtual event last year. Blum combined analogue and digital channels and local and global events to present its innovations, solutions and design ideas.
“Blum Connects” gave Blum’s customers all over the world the possibility to experience product innovations from their homes with a combination of virtual and interactive events. The new trade show format won the family-owned business one of the most coveted German brand awards: German Brand Award in the category “Excellence in Brand Strategy and Creation – Brand Communication – Brand Events”. The annual competition organised by the German Brand Institute in Berlin presents awards to brands and brand creators for special achievements. The focus this year was on making brands and products “experienceable”.
Personal conversations and haptic experiences
“We used different creative approaches to create a special presentation which made ‘Blum Connects’ stand out from a solely virtual trade show. Our products need to be experienced. Despite the circumstances which made it impossible to meet in person, we were able to engage in exchange with our customers all over the world and enable them to experience our fittings,” says Philipp Blum, Managing Director of Blum, delighted with the award. Customers experienced product innovations and design trends from their homes with an exciting mix of virtual and analogue events including live broadcasts from a studio, virtual meetings, invitations to face-to-face meetings in Blum’s showrooms and a microsite. One of Blum’s most important corporate values is engaging in direct conversations. This was achieved by means of small virtual meetings complemented by haptic experiences wherever possible. 
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	(Photo: Blum_GermanBrandAward_Connects, Fotocredit: Lutz Sternstein) 
Janine Blum and Mark Scherer accept the German Brand Award on behalf of the “Blum Connects” project team
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	(Photo: Blum_Connects) 
“Blum Connects”, an event format developed by the fittings manufacturer from Vorarlberg, Austria gives customers all over the world a virtual experience of Blum fittings   
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For questions please contact:
Yvonne Schrott-Greussing: T +43 5578 705-2654, E presseinfo@blum.com
Julius Blum GmbH
Industriestr. 1
6973 Hoechst, Austria
[bookmark: _Hlk516056811]More press releases and digital press packs at www.blum.com/presse/
Photos: Free for publication (please cite source)
	JULIUS BLUM GMBH
Manufacturer and distributor of furniture fittings:
Lift, hinge, pull-out and motion technologies
supported by assembly devices and e-services
Production sites: 8 plants in Vorarlberg, additional sites in the USA, Brazil and Poland
Employees: 8,800 worldwide, 6,600 in Vorarlberg
Turnover in the 2020/2021 business year: 2,376.75 million euros
Share of foreign sales: 97%
Subsidiaries and representative offices: 33
Worldwide deliveries: More than 120 markets around the globe
As of: 1 July 2021
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